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BUSINESS EDUCATION  

GRADE 9: Marketing Activities      March 2020 

SAFETY CONSIDERATIONS IN THE MARKETING OF GOODS AND SERVICES 

Environmental Protection 
The table below shows the types of packaging and the potential problems they pose to the environment. 

 

Type of Packaging  Suitable Products  Potential Problems  

 

Plastics Drinks, soaps, glue, 

medicine 

Not biodegradable, dangerous to 

wildlife 

Metal/aluminium Canned food, drinks, certain 

meats 

Requires high level of energy to 

produce 

Brick carton (Tetra Pak)  Drinks, milk  Since it is made up of layers of 

plastic and aluminium, it can be 

difficult to recycle 

Cardboard  Can be used as outer 

packaging for bulk 

quantities  

Not  environmentally friendly: 

paper is made from trees , and 

production process requires high 

energy and water  

 

Environmental awareness has increased over the years, and some businesses have now included in their 

labels instructions on how to recycle the packaging for their products. Several countries have also 

improved their recycling, for example Aruba has made very good progress with recycling of waste 

materials and general reduction in waste. Other countries, such as Jamaica, have even banned the use of 

plastic straws and Styrofoam boxes. 

Consumer Protection 
In their aim to maximise profits some businesses may supply poor quality goods at high prices. They 

sometimes adopt unfair trading practices, such as making false claims about their products. For example, 

promising to supply an item when they do not have enough in stock, or pretending that an offer is only for 

a limited time. As a result consumers do not get value for their money.  

 

To protect consumers from exploitation, many governments have introduced consumer protection laws to 

control marketing activities to ensure they are fair and accurate. Consumers need to be protected from 

such unethical practices, for example imitation goods, which are not of genuine quality; deceptive 

advertising; and from businesses which take advantage of unorganised and dispersed customers.  

 

WHY IS CONSUMER PROTECTION NEEDED? 

Consumer protection is needed to protect consumers and to also raise confidence in different institutions 

in the country. Laws can protect the safety of consumers and also help guarantee quality. When 

consumers have trust in the products that they buy from producers, it can help the economic growth of 

businesses. Here are some of the reasons for consumer protection: 

 

1. There are many ‘copycat’ products on the market: which seek to imitate branded products and 

may fool the consumer into purchasing the item. These products may be inferior or may cause 

harm to the consumer. 

 

2. They may use false advertising: to convince the consumer to purchase the product by making 

exaggerated claims about the product’s ability. 



Prepared by: S. Morgan   Page 2 of 2 
 

3. They can work together to control the price of a product or its supply: this is called collusion 

and is outlawed in many countries. It is used to create an artificially high price which consumers 

may be forced to pay if there are no close substitutes they can switch to. 

 

4. Consumers can be treated unfairly: when they seek to return a product with which they are 

dissatisfied or when they have to make a complaint about the product or service received. 

 

5. Some consumers may be unable to read well: and may not be aware of or understand laws and 

their own rights as consumers. This can make them susceptible to exploitation by unethical 

businesses and marketing activities. When consumers are organised in a group they have more 

power to be represented, compared to manufacturers and businesses that have their own trade 

groups. 

 

HOW ARE CONSUMERS PROTECTED? 

Consumers are protected by: 

• Laws and Regulations: put in place by governments to protect the rights of consumers 

• Consumer Organisations: which serve to inform consumers about their own rights and 

responsibilities 

• Government Agencies: which are enacted by legislation to protect the rights of consumers; in 

the Caribbean this generally takes the form of the Bureau of Standards and the Ombudsman. 

 

THE RIGHTS OF CONSUMERS  

ACTIVITY  

Answer ALL the questions below: (25 MARKS)  

1. State the purpose of Consumer Protection Laws? (1 marks) 

2. Identify TWO unethical practices that businesses may be engaged in? (2 marks)  

3. Explain THREE reasons for consumer protection. (6 marks)  

4. Outline TWO ways by which consumers are protected. (4 marks)  

5. List and explain any THREE rights of the consumer. (6 marks) 

6. List THREE types of packaging and the problems they may pose to the environment. (6 marks) 
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RIGHT DEFINITION  

Right to consumer education The right to be educated about their own rights 

Right to safety 

 

The right to be protected against hazardous products 

Right to information The right to information about price, quality, 

ingredients etc 

Right to choice The right to have a choice and not be forced into a 

decision 

Right to be heard The right for consumer’s complaints to be heard. 

Right to redress Consumers have the right to seek relief or remedy for a 

wrong done to them  


